
CASE STUDY



CAMPAIGN OBJECTIVE

Positioning the brand digitally 
in a similar way to what 

people perceive it offline 

To create a long lasting 
impact & a strong brand 

recall among the audience 

Organically increase 
social media 
engagement

OUR STRATEGY
Leveraged the most crucial USP, strength of the Locks, to create 
a unique positioning of Europa Locks on social platforms.

Highlighted the unique features of Europa’s locks, with the aim 
of showing how Europa stands outwhen it comes to making 
revolutionary locks.

Created series of posts on security tips, primarily focused on 
avoiding actions/objects or installing equipment that help in 
preventing burglary.

Created Multiple attention catching posts, with concepts that 
aligned with the ongoing trend and included Europa’s qualities 
as well.

Conceptualized & designed a mascot that resonated with 
Europa’s technicians to promote Europa’s initiative, Europa 
Cares, of serving the customers at their doorstep with COVID 19 
proof fitment service. 

Launched Europa’s new product, Protekto, in 3 different 
locations (Pune, Karnataka, Ahmedabad) digitally
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FAR REACHING IMPACT

56,49745
Impressions

80,27340
Impressions



INCREASE IN WEBSITE VISITORS

347.50%
Increase in total 

visitors

347.15%
Increase in new 

visitors

348.33% 348.00% 333.12%
112,211 120,597 163,591

27,259 26,919 37,770
vs vs vs

User New Users Sessions

Acquisition



FAR REACHING IMPACT

Population

Total Population 
8.36 Cr

Total Impressions

1.37 Cr

Ahmedabad 
(80 lacs)

Pune+ PCMC 
(66 lacs)

Karnataka 
(6.9 Cr)



CLICKED WITH THE AUDIENCE...
AND IT

1,12,994
Link clicks

74,230
Link clicks



112,211 27,259vs 120,597 26,919vs 163,591 37,770vs

User New Users Sessions

348.33% 348.00% 333.12%

Google / Organic

Sept 1, 2020 - Feb 16, 2021

Mar 16, 2020 - Aug 31, 2020

% Change

(30.22%) (22.99%) (30.97%)

(83.96%) (84.20%) (85.11%)

37,049 36,168 50,661

23,085

60.49%

22,665

59.58%

32,147

57.59%

60.49%
Increase in organic 

search traffic

63.87%
Increase in direct traffic (people who 

visited by typing the website URL)

INCREASE IN BRAND RECALL...
THAT ISN’T IT! THERE WAS ALSO AN

Search www.europalocks.com

Direct / (None)

Sept 1, 2020 - Feb 16, 2021

Mar 16, 2020 - Aug 31, 2020

% Change

(04.23%)

(11.51%)

5,158

3,164

63.87%





1.37 Cr
Total impressions on ads 

(Pune+Ahmedabad
+Karnataka)

50.12%
Rise  

in Brand 
Recall

305.01%
Rise in 

engagement on 
social media

68.96%
Organic 

increase in page 
likes/followers

IMPACTFUL RESULTS...



THANK YOU

3rd Floor, Echoing Greens, Wakad, 
Pune, Maharashtra - 411057

1800 212 4438  
+91 9711698821

sales@srvmedia.com


