
CASE STUDY



CAMPAIGN OBJECTIVE

Generate interest among the 
TG & expand consumer base

Brand/product awareness + 
Brand/product recall

COMMUNICATION ROUTE
Highlighted the credibility, certifications, legacy etc.

Highlighted various products catering to different industries

Highlighted Finar’s state-of-the-art R&D facilities

Talked about national & international certifications

Shared interesting updates/discoveries in the field of 
science (chemistry) 

Launched two biggest & crucial product offering by Finar
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FAR REACHING IMPACT

82%
More impressions 
than all previous 

months

46% 7 Lacs
More impressions 
than all previous 

months

Impressions generated 
through Google Search 

Ads in just 7 days



ALL TIME HIGH ENGAGEMENT

20%
More engagement 

than all previous 
months

21% 30.15%
More engagement 

than all previous 
months

Rise in average session 
duration in comparison 
to all previous months



BRAND RECALL REJUVENATED

15%
more visitors than 
all previous months

27%
Rise in brand searches 
than all previous months



AND ALL OF THIS…..

50% less
With

budget spent in all previous months





IMPACTFUL RESULTS...

66.66
Drop in average 

sales cycle

50.40%24.80
Quality LeadsMore leads than 

committed

28.65
Increase Brand 

search



THANK YOU

3rd Floor, Echoing Greens, Wakad, 
Pune, Maharashtra - 411057

1800 212 4438  
+91 9711698821

sales@srvmedia.com


